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1. Do GDS Rules Measure Up ?
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2. Rakesh Gangwal To Be Worldspan Head
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3. ARC To Start New Void Process June 4
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War In Iraq Puts Financial Burden On U.S. Lines
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Hotel Occupancy A War Casualty  orwsi27/2003
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Airline Aid, War Spend May Be Linked orw 3/26/2003
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Hawaiian Files For Ch.11 Bankruptcy Protection
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The PhoCusWright

6 . Consumer Travel Trends Survey
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Usual Channel for Purchasing Personal Travel
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Traditional Supplier Online
Agency Call Center
2002 18% 23% 50%
2001 26% 26% 41%
2000 39% 29% 27%
1999 47% 30% 19%
1998 55% 30% 10%
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Channel Characteristics
Traditional Supplier Online
Agency Call Center
Best Customer 48% 19% 23%
Svc
Simplest to Use 36% 25% 26%
Most Reliable 29% 46% 12%
Lowest Prices 29% 42% 25%
Broadest Choice 14% 59% 14%
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Channel Confidence in Procuring the Lowest Fare

Online Travel Agency Web Site 58%
Airline Web Site 40%
Traditional Travel Agent 32%
Call Airline Directly 22%
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Online Channel Used to Purchase Personal Travel

Online Agency Supplier Both Equally
2002 63% 27% 3%
2001 30% 50% NA
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Number of Web Sites Shopped

Before Purchasing Before Reserving

Air Travel Hotel Room
None 2% 25%
One 8% 8%
Two 24% 15%
Three 36% | 90% 22%)| 65
Four or More 29% 7] 28% ]
Average 3.2 3.0
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