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2. AOL

CEO

N o g b

3.4% Surge Pushes Oil Above $57  Traders at the New York Mercantile Exchange on April 1%,

4 8



Forrester Research; TRENDS, 3/22/2005
1. The Search EnginesWeb TravelersUse

62
MSN Kayak

“Which, if any, of the following search engines have you used in the past 12 months
for your business or leisure travel?”

Google 33.1%

Yahoo! 29.7%

P Leisure travelers
Business travelers

MSH
Mobissimo [0

Kayak.com

FareChase

Basea: US online travelars
{Multiple responses accepted)

Source; Forrester’s Consumer Technoaraphics® December 2004 Narth American Study

FareChase, Kayak.com, Maobissiomo Travel

Search 1
Kayak.com 2 7
Yahoo! Travel 2004 8 FareChase -
SideStep 2004 12
sidestephotels.com
AOL Kayak.com -

Capture cross-channd shoppers.
cross-channel shoppers

162 17 4 8 2 TD



Appeal to businesstraveler’'sneedsfor convenience and value.

72

JFK=LAX

Take advantage of leisuretravel upsdl opportunities.

SmarterTravel.com Travelzoo

GPS

“For what do you use an online search engine? (Mark all that apply)”

To get information about | 61%

a destination 54%

To see if any special offers or J— 6%

promaotions are available 53%

T 5 290
To find out about fares or rates 30,

To find things to do at | 4%
rmy destination A6%

To learn about which travel |E— 419

suppliers serve a market 309%

P 33w

359 W Leisure travelers
Business travelers

To find pictures of a destination

To help decide which destination [ 28%
o visit 3%

28%
To learn about places to eat — 339

Base: US online travelers

162 17 4 8 3 TD



Don'tuseany  Usesome
type of search type of search

Business Lookers 3% 13%

Business Bookers

3% 35%
e

Leisure Bookers

Forrester Research; QUICK TAKE, 3/28/2005
2. AOL’sPinpoint Travel Will Disrupt The Satus Quo

AOL
3 21 AOL Pinpoint Travel 3
AOL Travedl Travelocity Pinpoint Travel Yahoo!
FareChase Yahoo!
Yahoo! 2004 8 FareChase

FareChase Yahoo! Trave
Pinpoint Travel AOL

Pinpoint Travel

Operate outside thewalled gar den.

AOL AOL
21
AOL 10
Travelocity AOL
44
AOL Pinpoint AOL <outside

the walled garden>

Provide a comprehensive travel search experience.
AOL Trave Travelocity
Pinpoint Kayak.com 100
Travelocity

Pinpoint  AOL 500

162 17 4 8 4 TD



85,000 MapQuest.com AOL CityGuide
Pinpoint
Pinpoint

Produce moreredevant recommendations—and customers.

Pinpoint
2
Kayak
Marriott Westin
Marriott Westin
AOL Yahoo!
Travelocity will loose partner.
AOL Travd Yahoo! Travel Travelocity
AOL Yahoo!

Travelocity AOL  Yahoo!

1 Travelocity

Third party will raceto buy metasearch engines.
Travelocity
GDS Conde Nast
SideStep, Mobissimo, FareCompare

Travelocity

Travelocity

Expedia

Travelocity Preview Travel Expedia Travelscape.com

Conde Nast = Conde Nast Traveler, Vogue, GQ, Vanity Fair, House & Green, Bride

Supplierswill get thelast with digital desktop marketing.

162 17 4 8 5
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Southwest

“ Ding!” < digital desktop marketing>
Ding! 157 P-21
Ding! DdtaVacations SmarterTravel.com RSS (Rea Simple
Syndication)
|
RSS
Web XML
RSS Web
RSS Web

PhoCusWright; TRAVatats, 3/29/2005
3. Growth Slowsin 2004 asU.S. Online Travel Agencies Consolidate

2004 8 250
2 7500 26 2004 2
4 quarter-to-quarter
2003 34
PCW
3 IAC Trave Expedialnc Sabre Holdings Corp Cendant
3 93 IAC
Expedia, Hotels.com, Hotwire 51.3
Cendant Orbitz Travelocity 2
162 17 4 8 6 TD



http://e-words.jp/w/XML.html
http://e-words.jp/w/E38395E382A9E383BCE3839EE38383E38388.html

Tahble 1

U.S. Online Travel Agenqr Gross Bookings, 2003-2004

(Leisure/lUnmanaged Business) (US$M)
Market
Online Change  Share
Travel Agency Dwner|s) 2003 2004 2003-2004 2004
Expedia (1) A 7909 10,3854 % 41.2%
Trawelocity (1] Sabre 4,063 4,946 2%  19.6%
Crbitz Cendant 3,446 4144 0% 16.5%
Hotelscom (1) A0 1,534 .75 16% 1.1%
Priceline Pubdicly traded 1.1 1.675 52% 6.7%
Cendant (1) (2] Pubdicly traded 1,100 1,400 27% 5.6%
Hotwire (1] [ A 700 756 2t 300
DneTravel .com A adeus (3] 113 d d7% =100
Subtotal 19966 25,154 26%
TVLY Hotels com Owerlap (4) 150 kA
Total Top Eight Online Travel Agencies 19,816 25,154 26%
(1] 2003 fgures have Been revted Trom Ahalpsirigh s Onine Trave! Ovendow A004- 2006
(] Indwckes Cheap Tickets and Lodging.mom; abso inchides some mine wholesale sales
[Travel ITraweld and Flairves)
(3] ARG Corp agreed ta purdhase Oneliavel In ebuay 2005
(4] Estimated amount of Hotelsoom mevanue bocked by Travelocity affillate, to awold double courting
[Trawsl cecfty and Hossk. com ended thelr agissment In August 2003)
Mode: Totals and madet shame exdwde othe caline Tavel agendes (less than 2% of total markes)
Cendant
ebookers  Gullivers Travel Associates/OctopusTravel.com Pricdine  Active Hotels
Sabre  Zuji Travelocity Europe Expedia
2004
5 3
3 13
5 2004 59 64
2
Travelocity 2004 4
31 20
Travelocity 2004 24
Priceline 52
lowestfare.com  Travelweb
Priceline 8 36 4Q'04 +51%
IAC
3,200
162 17 4 8 7 TD



+21% 2004 4 9
Expedia 20

Table 3
Selected International Acquisitions by U.S. Online Travel Agencies,
2003-2004 (€)

CompanyiYear Acquired Country TTV* Price® MNotes
Cendant
2004 Flaiievs Taenel duslialia M 81.258  Onbne hobel distibation
2004 Trawel2iTrovesdd LLE, M A, Long haul consclidatar
2004 Gullresrs Favel Associates LK. 1.8 1.48 Ire kades Octopus Trevel .com
200 ebookers LLE. ToaM 305k Online teel apency
1AL
2003 Arrgway.com Fraris 100 20K Tour aperabor
2004 Egorcia Frarae A, ki, Cpote
2004 Waild Travel Management  LLE. TAM  HA Corpatale
Priceline
2004 Active Hobels LLE. 136 127TM Hotel distributian
Trawelocity
2004 Travelchannel de Gevmany  NA ks, nwmed by I partner Citoo
2004 Aug.de Gmany  NA ki, Flight speciabist
2004  Booirerang Frarue A kA, Touir Opesatol
2004 Travelocity Burope Eurcpe 1300 266M  For 50% not dready
canned, excludieg Gesmarry

*all digures ana af the oree of purths, sximaned and comverted o basad on hal yar's Jwrege sschange
TIV = rovial Tk tion vakis, of s baokings, lawet anniial i 2l bk a1 e s o purchess

Table 4
Top European Online Travel ﬁency Estimated Gross Bookings,
2003-2004 (Leisure/Unmanaged Business) (€M)
Market
Dl Change  Share
Travel Agency Chvnei|s) 2003 2004 2003-2004 2004
Lastrinute.comi (1) Publicly traded B30 1,540 Bl 21%
Expedia |AL 740 1,228 b6 17%
Eboakers Cendant a3 G930 2% 13%
Dpado Amadeus a5 410 F% 6%
Trawelodity Eurgpe (2) Sabme 200 394 07% 6%
Tatal Tog Five Online Travel Agencies 2827 4,502 9% B4 %
Dther Online Travel Agencies 1,900 2,505 32% 36%
Total Online Travel Agencies 4,727 1007 48%  100%
(1] Tawel bockings onky
(2] Inchudes 2003 puschis of Tesvekchaanad and German N with Ota
|
FT.com, 3/29/2005
162 17 4 8 8
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4. Why IT WorkersLieAbout Their Age
IT

Tony Well

Ruth Blackwell

UK Department of Work and Pensions 2002

38
Silicon.com

2006

Tony Well

162 17 4

31

28

Java XML

49 2

44

IT
Employers Forum on Age

5% 35

IT Web

TD



Tony Wl IT
60

DTW, 4/1/2005
5. Gover nment officials warn of consumer fraud at ASTA conference

ASTA 2005 Conference “ Travel Fraud & Consumer Conference’

ASTA e

Federal Trade Commission

10

2,000

162 17 4 8 10 TD



ASTA “ Travel Fraud & Consumer Conference”

FT.com, 4/3/2005
6. A Top-Flight Employee Strategy

CEO

AA Gerard Arpey 46 CEO
2 5 CEO

Don Carty
COO CEO Arpey

A 16 1,760

Arpey
Overland Resource Group ORG

162 17 4 8 11 TD



ORG
Joint Leadership Team JLT

Arpey
Arpey
CFO CEO
AT ORG
AA 25 Arpey
Alaska
5
UA  Chapter-11 DL  Chapter-11
AA
Arpey AT 2003 “ Working Together” Involve
before Deciding Discuss before Implementing Share before Announcing
Arpey 2001 AT726
8,000 5 AA
Arpey |
1.

162 17 4 8 12 D



® Ready tofight over “Sar Wars’ release

“ Revenge of the Sith”
5 16
ToysR Us 4 1
00:01 316
1997
1 5
0 9,900
1999 “ The Phantom
FI’IH‘\T‘rr i Menace’ 20 2002

“ Attack of theClones’ 12
(FT.com, 3/31/2005)

® V.com addsto Engaged agencies customer list

Vacation.com e-Engagement Engaged
e e-Engagement V.com e
100 Engaged 100
(DTW, 4/1/2005)

Vacation.com Amadeus

® American Expressaddsthe Travel Authority to network

Jeffersonville Travel Authority American Express Consumer Travel
Network (CTN) Travel Authority 25
CTN Amex U.S
Representative Travel Network $240m
260 35

Ross & Babcock Travel
(DTW, 4/1/2005)

® HongKong's Cathay Pacific to pay cabin crew back-pay after court ruling
CX 3,300 6

162 17 4 8 13 TD



CX 1999 +3.5%
CX

H$28 386 CX
2001 911 2003 SARS

(channelnewsasia.com, 4/1/2005)

® Virgin says spaceflight plan complete, airline expansion planned
Virgin Richard Branson 54 Bombay
30 Virgin 2004 6
Mojave Aerospace

Branson
Virgin Virgin USA
2 Virgin
19 -40
JetAirways Sahara 2

(channelnewsasia.com, 4/1/2005)
® PSAtoadd 3moreberthsat Pasir Panjang Terminal
PSA

3 8
PSA +12% 26 TEU twenty foot equivalent units
S$200m 130 PSA

2011 15
(channelnewsasia.com, 4/1/2005)

® Google Doubling Storage on Free e-Mail Service

Google e Gmail 2
1 10
Google Gmail e

162 17 4 8 14 TD



Yahoo!

Online 346 MSN 284
(nytimes.com, 4/2/2005)

Yahoo!

405
Google 4

® Maker of Electric Sun GunsWarns It Will Miss Forecast

HOW TASER GUNS WORK

Taser International

1
$13.6m
$10m 11
Amnesty
Internationa 4 1 2001 6
3 Taser
103
Taser
) 60
3 31 5
162 17 4 8

Taser guns use compressad
nitrogen to shoot two
electrically charged probes
at an assailant. When the
probes connect with the
target, they release an
electric shock which stuns a
victim by causing muscles to
contract uncontrollably. The
target is immobilized in less
than half a second.

THE NEWEST TASER

The X26 taser will replace the
M6, It is B0 percent smaller,
but will have similar power,

—T2

Y o

X216
M2a

Sowrce: Seatthe Folice Department; Taser International

Yahoo!
e
American
NetRating 2

TASER GUN USE IN SEATTLE
By the Seattle Police Department

Guns deployed
2001 I 158
2002 NN 185
1003 I 10

Instances fired
007 I 106

002 I 51
2003 . 42

¥ Range: 21 feet

¥ Voltage: Up to 14 watts
or about 50,000 volts
lasting up to 5 seconds.

¥ Shaped pulse: A small
concentration of energy first
penetrates the barrier while
the majority of the electical
charge, held in reserve, is
released after penetration,

Power source

SEATTLE POST-BNTELLIGERNCER

PR
(nytimes.com, 4/2/2005)

15

205

Taser

31

75

TD



257
15

31

135
12 125 428
( , 2005

Financial Times4 3

(FT/com, 4/3/2005)

® |HG puts10 morehotelsup for sale
InterContinental Hotels Group 4 4

InterContinental Wellington

HolidaysInn 5 Fiji ~ Holiday Inn IHG

121 175 3,500
106
4/4/2005)

® Amazon expandsinto print-on-demand

162 17 4 8 16

75

10

Crowne Plaza 3

(FT.com,

TD



Amazon.com
Booksurge Booksurge
Amazon.com Amazon
eBay Overstock
Booksurge Amazon

(FT.com, 4/4/2005)

® Vacation ActivitiesNow Earn Airline Miles

Viator.com

AA DL 1
1 Viator.com 46 4,000
(Travel Wire, 4/4/2005)

® AirAsaappointsJean Chang as Executive VPfor Greater China and North Asa
AirAsa Executive Vice President

China Nationa Aviation Corporation(CNAC) Jean
Chang Chang 20

(asiatravdtips.com, 4/4/2005)
® Parent of corporate agency launches P2World.com
Stevens Travel Management Stevens Group
Stevens Group
P2World.com Porta 2 the World
Kayak, FareChase, Mobissmo
P2World.com Web
Orbitz, Expedia, Travelocity
3 Trafalgar Tours, Tail Europe, 11

Hour Vacations (DTW, 4/4/2005)

® Genessset todebut in U.S. thisMay

162 17 4 8 17 TD



GDS Geness 5 2
Web GDS Genesis
FareSpider FareSpider
GDS
Genesis
(DTW, 4/4/2005)

® RADIO-FREE PASSPORTS?
radio tag

RFID radio frequency identification tag 100

(nytimes.com, 4/5/2005)

® FEurotunne getscreditor support for debt talks

junior creditor Eurotunne 64 2,800
debt restructuring Eurotunnel
default waiver
Eurotunnel 400m
800 senior debt 75
4 5 30
Eurotunnel

(FT.com, 4/5/2005)
® Yahoo debutsbeta of FareChase hotd product
Yahoo FareChase B
Travelocity Yahoo Travel
(DTW, 4/5/2005)
® WestJet inkswith Amadeus making inventory available on GDS

LCC, WestJet 4 Amadeus WestJet
GDS (DTW, 4/5/2005)

162 17 4 8 18 TD



® Hapag-Lloyd defendsits owner’srecord

Hapag-Lloyd 2004 278m 361
6 2.69bn 3,500 13
24m 32 129m 170

A 3%
1998 Tui Hapag-Lloyd

20 51 10

1 Colombo Express
Tui 9 Hapag-Lloyd Tui

Tui
(FT.com, 4/5/2005)

® DHL goesfor homerunin rival’sback yard

DHL 3 UPS
FedEx 80
13 2006 18
DHL 2
Airbone 10 12
DHL 2004 52 55 6,000
A$495m 540
2006 UPS FedEx
DHL

FT.com, 4/5/2005

® ChinaAviation Oil unit putsout 430,000 tonsjet fuel tender
500 China
Aviation Oil CAO CAO
35 3 4 23 43

(channelnewsasia.com, 4/6/2005)

162 17 4 8 19 TD



AA CEO Arpey

Arpey AA

162 17 4 8 20

Arpey
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LCC Southwest Herb Kelleher Southwest

30
JFK jetBlue  David Nedleman
www.southwest.com “ ABOUT SWA” Colleen Barrett “ The Voices of
Southwest Airling”
H.U.
TD 162
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http://www.southwest.com/

