VR 184E5 H 5 A R-3

TD fhis= 17#k 216

1. DE#R] KF T A URITEOHEETERE (3)
2. TEB FATAZ P —F 2.0 HRIIDBOWER (FAKE)

3. H—NIJy B R=—X H—nYy vy —8BIN
4. V— %) T uad—, Web TR ELEL

5. WikifERDA > F A4 %A b ShopWkik.com S5 Eif

6. Hon==—X

Kevin Ryan of ShopWiki, a product comparison site, predicts that people will want to contribute content. (P 205H8)



PhoCusWright, 4/28/2006
1. PhoCusWright Consumer Travel Survey

RE# KAV T A UHAITE OHBEITERAE (3)

ANZF T4 FA b
Top Web Sites of Choice

V7T % — FA FPBRRBFHINTND by 73BT TND
Suppliers Gain Footing in “Top Three” and “Most Often Used” Web Sites

T TA UATAE O~ a U7 ¢ —1E, MIEFREAT, 074 VAT 77 4

Y =D OV A FEFIF LTS, (Table24 ZR) ¥ 7T A ¥ —Web %1 ~ik, LCC.
REEREE BB R T P Tho T, BPFNHLIA e T4 UhATHIC

% DI ZEFIEA DB TR L Ie > T D,

WVEAE, T /UL, =7 —LFROA T A UHITEDOEIE (92% vs. 94%) TH-T, 4
YIAVHEASILTWDD, BIRDA T A At (online penetration) FTIL, HT /X
RNEIS (82% vs. 93%) L7eoTWnd,  ZiIUL, BT NADOA L TA UEEAD, L
Licse, BRI 247V a UK LEEFICK DR THD, T, 2oL, &
TNATRTHEREND A T4 A8 by 7320 THLE, KONy F V505,

Fr T4 URITRE (53%) 1E, 22 THT TR BT A4 — YA b (33%) ITHo T
WD,
Table 24 — "Top Three” Web Sites, by Method

What are the top three Web sites you most often use to buy ar travel? Hotel travel?

Alr: " Top Threa” Hotel: *Top Thres"

supplier Web Sites (NET) 51%| supplier web sltes | (HET) 33%

other (NET) 12% other (NET) 197
\\Dl] Unspecifled 4% \'\J] |] unspecifled 16%

Search Sites 7% Retall Agency SHes 1% Search Sites 2% Retall Agency Sltes 1%
I Mone 3% -rlnne 12%
:| Don’t knowi R efused 4% Don't KnowRefusec 11%
1 1 1 'l 'l + + + + + + 1
(i} 10 20 30 40 50 a0 7n 1] 10 20 30 aa 50 (1] 70

Base: Online travelers who purchased air or batel travel anline
Source: The PhoCos Finghe Consuner Trawe Trenols Sovey Bl Edxion

I 216 R-3 CEA 1845 H 5 H) 2 TD 502



BLEAUTAEAZTD 10 AP 4 N (38%) M, IENRZT —DOIEANTEHRD B9
F T A UATHEC, Expedia ZHHOTWD, AT ADEEBFEI T T, 4 A2 1 A (25%)
73, Expedia Zfif L TV 5, (Table 25 /)  Orbitz & Travelocity I£, £DRT, =7
—DBHAET, F—D 28% 03K bEFEHL TS, KT AOEFAI, Omitz IE 15%.
Travelocity 1% 20% & 73OV TCW 5, Southwest [X, HfLY A MI@EEGIEOIF 55
WL, A T A Uit R R A 2y L, =7 —D ~ v 7 3 Web 1 FOEERT, 18%
DFTA UFATEIC L > TAFR LMoL TWDH YA MIESIT LTS

ZDRITIL, AT VDA T Marriott (13%) . =7 —OHETAA (11%) . 2D TH D,
INEOYTTAY—3 VA NI, IR ERTREE T FET7 7V 7 ThD
FEET oL, ZORMIZY A RSN TWLENEXTEZAH D,

Table 25 - "Top Three” Web Sites, by Brand (Multiple Mentions)

What are the top three Web sites you most often wse to buy air travel? Hotel travel?

Bir: Huotel: Air: Heital:
“Top Three™ | “Top Three" “Top Three™ | “Top Three"
*Big Threa™ Online = 415 Airlinas (NET) B 4%
Trawvel Agencies (NET) Seuthusst 183, 1%
Expedia B % fimarican 1% 1%
Orbitz 1% 15% Delta % -
Trawaloci by 18%, il Hatals (MET) 19, 9%
Cithiar Online Travel 1% % Marriott 1%, 125
i ies (MET)
"“:"T' T — — — Hiltan NA B%
" Best Western NA e
Priceline % %
Cheap Tickats 5% %

Base: Online travelers who purchased ar or hatel ravel anline
Source: The PholusHogit Consuner Trave' Trends Sanvey B Editioe

T TA UATHN A TA v =T =BTV LUy —TGOW T E AR L TODHN,
Y7 IA v —lE, ey =7 —HRREAFRA L, kbbb A FO b~y TORE%
HoTnD, EBIHETIEHRWDE, T T4y =T —0OWRENYS (48%) ., FT/VOIEAN
FED 10 N2 4 N (42%) 25, OBEBICAH T A UiiTiEZ2# A LT\ 5, (Table 26 &
) Lo Lans, 3774 v—0, #5EE (features) | 1&%1%&\353723/7/1\ (deeper
content) 2. BtFFATFDOA L TA UITFHIC T Ly vy —%2 52 Ch, FOREE. 39%
DT —IEAE L. 29%DKRT IVEANEZ, WEOLY ¥ —AT, Y7714 v— A
MZEpbE TS, BUEX, 074 UhidTilE. Ny or—Y a7 1 (bundled
product) OIEATHENTND YA MR- TWVWEDT, B 774 v—IiL, fHkix
DFEETHEIZ AL P THESREZARRICL T, =7 —f 2K E0ENH D,

Expedia |, 2 CDOA LT A YA NOFTRGBNRT I oT 4 0 THFLTWD, £
LT, =7 —¢,FRT7/UEAT, RLEHINTWDYA FEiroTb, (Table 27 &)



T —T 19%, H7/VT 14%H, I HHEEIC Expedia Z#HH LT\ 5,  Orbitz (=7 —
Tl 14%D 2 fLIZAiiE LTV %,  Marriott (X, A7 /LOIEA T, Travelocity (8%) & Orbitz

(1%) ZHRNT, 2 i 9%) 220 TWD,  THWEOFRIL, T T4 VATEIE ik
TRMOBEAIEACE L X, MREENLLIV S, V7 I T —0 b EEEAT I FE
e Z2H L WD HEERLTND,

Table 26 - "Most Often Used” Web Site, by Category

What is the one Web site that you most often wie to buy air travel? Hotel travel?

Hitel: "Maost Often Used”

online Trawel Agencles A3%

suppliar Web Sited._ MET) 20%

Hotel Sites 25%)

] Unspecified 2%

Al “Most Gften Used”

online Trawel Agencles 48%

supplierweb sies (NET) [, 39%
\\] alrline Sites 39% |

:| Unspeciiled 2%

Alrline Sites 4%

] search Sites 2%

:l 2l il | Retall Agency Sites 1%

I vicne 12

:| Do 't KnioweRefused 4% Don't KnowRefusad 11%
1 1 | | | | | | | | | | | |

o 0 20 30 40 50 80 70 1} i 20 30 40 50 &0 70

I None 3%

Base: Online travelers who purchased air or batel travel anline
Source: The PhoCos Finghe Consuner Travel Trenals Sonvey Eiphti Edxion

e DT T4 YA NI, “ho7 37 & “EOLEBEICHERT A 8 OGO
T, HELRULI VXU V2 EELTWHDT, oA U ZEsEEADa v ) 2 Fa/E
DHLTCWBETE,  KREPEAUTA URITHE 3 fhE ZhUTHi< Southwest 73, =7 — k
TV DA Y T A EAD BN E DT D FIE, EBLITIFE LRV, (Table 28 )

Table 27 — “Most Often Used” Web Sites, by Brand

What is the one Web site that yow most often wse to bury airfhotel travel?

Alr: “Moest | Hotel “Most Alr: Hatel:
Often Used” | Often Usad” “Top Three® | “Top Three®
“Big Three® Onling 14 g Alrlines (MET) 19 i
Travel Agencles [NET) sauthwest 0% 1%
Expedia 15% 13% American 5% -
Dbtz 14% M Delta 4% _
Travelocity 1% ] Hatzls {MET)
Other Dnline Travel 14 Marratt A gy
i e (MET] -
LD Hiltaon N 4%
Haotels com HA 6%
Best Westemn A 1%
Priceline T %
Cheap Tickets 2% I

Baze: Online rawelers who purchased air or hotel ravel anbne
Sourca: The PRoCUSRGGAT Consumer Travae! Teends Sy Einh Feltion

T 216 R-3 (CFRk 1845 A 5 H)

4

TD fihiR=



Table 28 - “Top Three” vs. “Most Often Used” Web Site Comparison (Air)

What are the top three Web sites, and what iz the one Web site, that you most often use to

by air travel?

Air: "Top Three" Air: "Maost Often Used”
“Big Three® Online Travel Agencies I3 0§ “Big Thres" Dnline Travel Agences W3 EREE L

Copeds Jaan -

| ailines e B
| [18% Southwest

[ |11% American

| | Qe Deelta

[ ] Nor thiwest

m Other Online Travel Agencies (NET

| airines puem 8

10% Sauthwesl
Northwest
4% Areriian

|_| 43 Delta

. 5% Other Online Travel Agencies [NET

0000 066
L[]
Al

0000 06060

[] 5= Priceline D []2% Priceline D
|:| 53 Cheap Tickets m |:| % Cheap Tickets m
D [] 1% Hetwire D

|:| % Hatwire
]

| | 1 |
i} 1w 3 40 3D

1 10 20 30 44 30 1]

Base: Online travelers who purchased air o hotel rael onbne
Source: The PROCUE Ringhr Conswmer Trawe! Trends Suney Eginh Colioe

RTNVDEATFT Iy I R

Hotel Dynamics

BEHHEBICHEA IS A FORMT, 7707y K A7 A M, B A MER
PRI EE T, KRFEFUTA UITH 3 HEH-o 0D, KT 3 4208 29% D =7 —
B L TCWDADIZKT LT, 77Ty K RT UL, 25%% 845 1L T\ 5, (Table 29 ZHR)

RTNAD “hy 737 L EHHEEICER I TS YA N Ol ORM T, Expedia
DBy FINELTHVDEN, 200E 3MDORI Y a0t Bipoe7 LAY —0MiELT
W5,  Marriott (9%) 1%, sbHBEIHEHINLTWDLYA FT2MUMELTWD, 2
OFL, Marriott 28, {KMAEIRAEIZINZ T, 77 REBARY LT 4 —Dili %, BT
TORIEFEREZR L TWDDPBEINRY,  EOWIZ, Travelocity (8%) & Orbitz (7%)

23, WA TN,

fHk 216 R-3 (A% 1845 H 5 H) 5 TD s>



Table 29 — "Top Three™ vs. "Most Often Used” Weh Site Comparison (Hotel)

What are the top three Web sites, and what is the one Web site, thot you most often use to
bury hotel travel?

Hotel: “Top Three™ Hotel: “Most Oftan Used”
"Blg Three” Online Trawel Agencles YIS FRESEH "Blg Three™ Online Trawel AgZIGEFTIS L

Expadia

[
]
&

] opin
|:| B% Trawelocity
[ ] orbitz

Trawvelocity 204,

Haotels (NET) 29% Hotals (NET) 25%:
[ ]raw mamon [ Jow  mamon
|:| 5% Hilton |:| 4% Hilton

|:| 3% comfort Inn |:| I Comfort Inn
[z Bast Westam [] 2% Best Westarn

Cther OTAs (MET) 21%: other oTas ARG
:1 1%  Hotels.oom |:| G Hutels.com
|:| 5% Priceline G |:| 3% Priceline

|:| % Cheap Tickets |:| % Cheap Tickets

1 1 1 1 | 1 1 1 1 |
1] 10 0 3n an 50 o 20 3n 40 50

Bage: Online travelers who purchased & or hatel ravel anline
Sourca: The Pholvsoght Consuner Trave' Trends Smeey Fipfith Bt

© 0006 00
000 6066 066

L2

L=

PhoCusWright (X, 7'0/"7 4 —DX A TRIOA > T A L iHEE DT ¥ /178 (channel
behavior) ZFHA L TRz, BTORITE &FERIZ, A2 T4 UIRITEIZ, Tks 7 A
DT uNT IR EBAT 5, FEEE. THRAT UL SO 2— 8 RO -
TRELRWT HDT, BRTCOFUTA UHAITHED 2/3 LLER, ZOBDORTNVEGFAT
%, (Table30 )

AT O AT E M ANFE (all travel component o :

N _ . Table 30 — Hotel Catego
purchasers) DO~ 2 U7 4 —ik, TREMMHATDOT 2 prafarences, by Key Trgue
IRTF 4 —H A TWAN . FEEOTE CIL. fefThE Component
ADE AT L Eﬁ]\jj—é}a: k-7, &H F X iﬁil/ Wb When on vocation do you wswally stay at

fAES D, PR Eb=mT —HEAS (colB) £, (B Hote o O
Eary | Ir (a1 (=] |:l|:|'| |;
5 NS SR 23RV A GZENR) . AT AL (col.C) : : il
. . \ Tumry 3 | 3 | amm| Ew

$9%, V= b TATToVa CIIHETSHR SRR

MIRV, FRICMA T, IR a— ari vy & I'pu'liu:l-F'riu:eu:I | om | % | eRE
roperty

RIFITE L, DEVarex—a VAL (colD)  Bule % 2% | 5% | %
Acoom-

X, =7 —AEFE LV S, PR 7 A0 7 BN moditions

T4 IR D VMEM A A LT\ D, F LT, B Criine ks

*Bought any combinatian of &, car or hatel far the same rip

AT VEAET, =7 —IEAE LY b, FHERT L e

Source: The Pholostnght Consrmer Tened Trends Suney Eghth

CHET AEAEEA L TWA, THEOMEEIE.

fHH 216 R-3 CER 1845 A 5 H) 6 TD fhik<>



I TA UKITY A ME, RBEEROX—=T, A7V 73V —OFD LY KR
1T&, BT, WDV T RZT v TN THEEERT D, KX —Fy NLizdAT /v 4
TrarEA 7y —HKRLIFEEREL TS,

Table 30a — Hotel Catego
Preferences, by Usual Purchase

BEA UL, AT L% (category) . H Method
Eﬁo) /‘E@Eg fcﬁ 7 7 7 & v—"c:‘% éo : n%o) When on vacation do yoor uwu#}-‘ sty ot

BATIEZ, Y774 v—0bEZEEAT L5, Hote! ColA| ~Cal.B i
. Catagory Tatal | Useal Online | Usual Online

Ho T UHATHR I OA L U b, SRR Puchase | Purchse

— - Vi oy Supplier OTA

TITHHES D lReE 27 LT\ %, (Table 30a & - =1 0 —

B ZORHT, B ONY a—iong T et

MU T TV BIAKIL, A T A CRATAE T W [ [ |

ALTW5S, HIEERY A FOE Y2 z8)) Py me | 3%

FTHIZ, RTME, WEOT T RONY 2— (ff modations

%uﬂo)) %‘/1/'_:‘ D Hj L"CI/ K 6%7‘:\‘0 ::ﬁt;:l""!::g“f:fﬂi‘r;gﬂrfmmnﬂ Travel Trends Sanvey Figheh

Ediran

RTIACHHERIZA A RIS T A= F AT T aid, U E— NEEEY 35
LRI A T A T —H—D—DThbH, EBFUTAUKRITED 213 (32%) 23, #H%
DFE—=RTN~DY Z—r By MR bEET 201%, WREOWETOZT T —Y
FNIRTTrvaryThhlE-oT5, (Table 31 BI) ZOWIZ, TRZZITAHT
R TON X =B THHEORA, T LT/ L, ST /MER DS A h ORI 2=
—ADFLER, VF—r BV NMIEBEE 2 T0D, (24%)

Table 31 - Service Factors Influencing Repeat Hotel Patronage

Which service feature wowld most infuence your return to the same hotel?

Complimentary High-Spead Internet Access

Ouick Problem Resolution Prefer to Stay at Different Hotels Each Visit

Don't Know Refused

Guest Recognition (NET) #

Recognizing Youare a Return Customer
at the polnt of Reservation - 15%
HonoringRemembering

spcific Requests - 9%

Personal Attention During Stay

Barse: Online travelers
Hoite: Total does nat equal 100% due to rounding
Sourca: The PhoCos Finghe Consunar Trawel Trends Savey gt Edximn

T TA UATED 5 N1 AN, RIEOBRRFOXHAL & RS WF DR —R T L2 R
D BIRIREICR b BT 2 LG LTS, iy R —E R BRI A
— R A F—Fy b TIZRBREN, JE— R EOAREIZ, FRCEYP XA A DY B
— MZ, NV a—ERETDH, (11%)

fHH 216 R-3 CER 1845 A 5 H) 7 TD fhik<>



HEINIRIT International Travel

wE 1 EMIC, 2574 URITEOB L 13 7
WMRATICHE 2N TS, LT 10 A6 A
2, E S FEMITIIMNRITA Em L T\ 5, (Table
32 Z2f)  CKERMBUFHGEHZ LD & KE O
AT L. 2001 4E~2003 EOR TR LT\ 5,
% LT 2004 4-~2005 = C RO IMERIZE )R L.
BIEIL, 2,000 FEOE— 7 FEOFEHEIFS3E S50 h
Do

KM (47%) oh T4 (44%) & AF T = (38%) 73,
Wk 5 FRT, KETRP R ZHinEAx ThH
%, (Table 33 Z2Hf) LU, i@ 5 FERISHESMiR
ITLIZANZEDYLLE (53%) 12, 2D > 3
rEUSDOEZHRE L TWAHEIC, ERTHHLEN
bb, FLEAIND, WX, AFxva A
U 7 HATREO KE TR DS AR — b ArFFOZ B,
S 2 O, T O EAZ ~OEMRTFELIKT
SELHEKIIRD, ETHRINATVWD,

KEIWNRIT DO — A LRIERIZ, A2 T A VAT
X, BHAICA 7 T A VIRITAED KL LT B ¥
ST, BHICBALS2d 5,  IikfTi:
EV T T A3, ESERT, Fx28%E 26%
AR L TWDITRE S, RUFEIMRITHEA D,
F T A UHRATREE 25% DY =T —E A LT\ D,
(Table 34 Z: )

WAMRAITIEA DR bR E 2 7 — 72 FRIFKIRE L

THTIA Y FX AP, A F—Fy hS,
[N L MM TR I L TV B R E b

J

HER 216 R-3 (FRk 184E5 H 5 H) 8

Table 32 - International Travel
Incidence

Have you traveled internationally in the past year

or fve years?

Past Flwe Years Past Year

B Yes B No

Base: Orlire travelkrs
Source: fhe PhoCust¥nght Consrmer Tonied Trend's Sursey Eghth
Fuiten

Tahle 33 - International Travel
Destinations

In the past five years have your traveled to...?

Europe 47%

Other Destinations

L None

] 10 0 30 40 50 (=1
Base: Crline travelers wha havwe traveled inkematianally within

the past five years
Source: The FhoCosk¥pht Consmmer Trned Trand's Suney Eghth
Edfiben

Table 34 — Usual Purchase Method
for International Travel

) you wsually purchase international travel

en traveling on vacation?

Onlng Traval

— - & Agancy

Supplier (NET) - Tour
18% Call Suppier 6% gporator
10 Use Supplier ‘ 26%

.5
Wb St 8% Oefar Way

4% None

4% Don't Know!
Call Retall Trawel Agency Refused
B=se Online travelers who have tavweled imernationdly
within the past five years

Sourca: The Polusoght Consner Trave' Trends Soneey Fipf
Edaon

TD ffhiks



WE 5 EMICHINATEZRER L= A > T4 Vit Table 35 — Usual Purchase Channel
for International Travel

I, IR E LTA 7 74 O TFEIC X D1 icAThE

. . How do you usudlly purchase internat ional travel
7\%&}/\/111 Do %9%\ 10 A EP 4 )\L/LJ: (44%> when traveling on vacation?
PO WMNRITA A 7 74 U TIEAL TV D
DIZKF LT, 13 (35%) M@HITA T4 VAL
T%, (Table 35 BI8)  Ziit. 2TORTOH | - 149 [
B2, A > Z—xy b HERICEBERICE RS o
O TN D HFA R L TV D,

¥ 4% e

4% D't Knowd
Refused

Base: Criine fravelers wha have traveled inkematianally

within the past five years

Mate: Tatal does not equd 100% due 1o raunding

Source: The PhoCosi¥rght Consmmer Traied Trand's Suney Eghth

Eutibeon

PhoCusWright (O~ —77> b | b2 I, H#SHATO Table 35a - Interest in Purchasing

Fo A RGN, LTORAOHEBIZE Y, BP  International Travel Online in the

CRET 3755 L FHLTHS, e

L I S G SO GV B SV N A @ VA TN .t ticral travel omdine in the future?
FTET N D, ot imerest |

B V74— AR =0 e UTA 118 ot very interested
v GDSRRHTT 7R 5D, somewhal o

B KT T REANEB AT D,

B o— ) T3 0RnF o4y LB A% very YO
Bk 5. A

B RBTU UL, FATO. BHIRT D, [ b e e
FrTA MEANDARR RIS R—=R 2 M 7D,

How interested would you be in purchasing

Pl ot all
N 25% [ner

FRE 2/3 (63%) 3. FEROUEINRITOA L T A VEEANCELZZFHETHNDL DT, Bk
WESMIRATIRGE I, REREMAZRE 572459, (Table35a ) N

J

HER 216 R-3 (FRk 184E5 H 5 H) 9 TD fhifis



Forrester Research, 4/14/2006
2. What Travel Metasearch 2.0 Must To Win

[E# | HITAZV—F 2.0 RIOBHOHK (GE 3 B &HH&ED)

AZY—=FIIA T 7 Fv—, A, 22— e bl bd

Metasearch Provides Structure, Transparency, And User Control

FATE L, HICRAIRIERZ RO TWDHIRTITARV,  #2T, BEET D FHRE kD
TWADTE, L0 EEREEENAERIZTN, AP —FOEZIEV IHERRTIE
RV, AZY—F 2.0 1%, BEIC GDS MR L TW D RE R A& ERIZFE RO B
TW5,  ERIEEREIESCED, e, AZY—F 2013, A T4 UhITHIZ L - T
itsh s ha—Y— 2/ ARV =R vy F /L, FLTEBICIE, £
NEBWEWTLE I FE2BXRTIUINT R, EH0oTHoT? BERERE.
L0 HEATERAMECR SE— =Xl a, L it T 7 U 7 RO
LHHEICE-T, BFEEILTHDE,  ZL T, ZITOEERFL, V—T v/ X
v MU =% FOETERIHEL (ethos) DEFIZHH S Lo FEE, DFH, 2—F—[C
wiki IZE > Cv=a 7 UICZENZ R BRE-0, BEo7n /7 Chaalizy, =—
—NHEAE -S> TWBEEEE, B, TOFFEISHLEICLEEY LT, ~—F X —DEH#
EZRY RS BDO2—W— T4 — KXo 7 OfERA LT\, BERaVTr e,
Z—F—=RENT LD Z ORI, —REATRTE ) EIRDDIEA DI

CEBETE—U T DRRAEVDE Y 2 TIVEREL

Visual representations of tradeoffs that are intuitive and appealing.

LV BV TV CEBNRBERIRE S 0w A EED A2, AZ—F ¥4 ME, B
gld=a s b — LT 28 < BETHY — b A U F =T = AOTIREBEIC
HKITHTWD, ZOHMOEMOERIL, 2—F—0FEREZ LRI EL452, 774 b
DAT v a I ONT L CRAE S, SideStep DEMITH D MR 72b# 7 U » K
(comparison grid) 72,  ROEPEL. Google DMK iz, BATZZEHN G DR/ ~7-H
M DE S 2 7~ 9% FareCompare @ MyAirportMap 72,  HfE a7 A FH® Flyspy (3.,
JRATE OFATHIE B & FATHRICESWT, EED T 77 4 v Fy— (Hia0zEds
MHDEEFZHZOT) Za—P—IZRETWD, KO EMRY — V2R 5—J T,
AA YA DN = ADA—YP—ZEORLEMERT 280, AFY—F 2013, Zohmtkz
BIZHED TATH 2T ENT 2y, DED BT ERICES T, HAKLESIZK
IETDFERND &2, B L2 TR bRy, UL, 2= —DF a A XS T
BT 5 ThAH D HRHIL T A =T 4 —DY AR A N ZffEo T, Bigo7fijdT B0 HAgHs

10



SZNDTITA NDOFTa sk, 7Y > R (comparison grid) ~F7 v 7 & Kr
TIHED BONE, 22— —MEY ST A PO AR U ADH AL N T
A AL EEST DT HLHEGTATND,

FareCompare ¢ MyAirportMap http://www.farecompare.com/search/compareDestinations? % 5%

BRICEIN 5%, BEIDT D,

cBRlLshic~s—F ¥y ¥4 7
Layered merchandising.
AP —F YA NI, MESHEPEEDY 2T 4 T L LW EE O EE L | ik
ILENTEBR 7 +—~ > FTHIT2 TV b RIEWEE )2 —F—D=— %, —
ODHETHRT D255, wYIOFIEX, AZH—F YA ML Google LHE#:E L T,
BRI a T o P ERME L RFIDRERCEORS EHT- A 5L, DED. FEl
a7y hHIRE=80L (paydit) (27225 W) FE, FHIDE, AX—TFI%,
THXAMDOR—=NVF—N—%2RTTEAH D, EHEPRATo— A —"—LiF L VEEMAR
FEDONE % R D MyYahoo! D RSS 37 4 — R 5~y RT7 A4 VO — /LA —— 8
x, ==Y —narrF b 4 P ETCHF—U =Rz —NF—R"—ZE5 477 —%
4% Coupon Inc @ Concordance — & A% & [FEEDE /72, (Figure 6 ZHR)
(R—FA—"— = HEZ~VVATHETD &, #TLEHO XLV FEMT — % Z BN
v IT v T &R LR )
2t 7 AN 2 ZAOIFHET ) T 2 EORICERESELIEar tr—LT5%
k%, ATEIIROMIZR =TT, Flad 7 7 —ld, By 27 U EFRORRIEAT,
aryFr M7 ShbEAS,

N =Yy FITRT2H LT Fa—F

A New Approach to Partnership

ALY —F 1.0 IZHEET HDMESHIIREFELRNWEE O DT, i, AZH—F 2.0
DENEILED EEH5DIEAH0? ST, Sabre & Amadeus OHiZESftEar 7 b &
=7 V7 “RERY =" D3 HTHORERRNOE MO IS, R UEERREEREZ TN
T2 AT ERN SO Uz, MiZEattiX, G2 SwitchWorks <X° ITA Software D40 < @
WHRGRIE Y AT DOWHIORERZ I L TWAIX0 0 0, AZH—F A F~D&N
ZRELTWD, #Mizesthld, 2T LA Z—F A b~DOSIMEEATHNDHFRT
DD BENRVD, HEO, KVEERT 7 AR X KW R&ERay ba—L
EN AL ~v— N 2—%PR—= b THY =L EHEZE-TWLIDESH, ORI
>T?

TE¥ 216 R-3 (A% 1845 H 5 H) 11 TD ffhiks



Figure 6 : Layered Content, Like My Yahoo! Rollovers, Add Messaging To Plain Text

@ 3@ 2help

Vahoo! Mail More ¥ahoo!

lelcome, etdb1000
MY YAEIOO! {20550 ftoune

Mew - REFLAY
YAHOO! ANSWERS P WHAT DO YOU WANT TO KNOW ?
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b CHECK IT OUT
oy (175 FREE )
Category: W Images | Wideo | Local | Mews | Shopping Sat, May &, 08112 pr

+ #dancad
I Search: | “fahoo! Search ,W";?;f
Ell Add Content [ Change Layout [ Change Colors Showr : [ Hide Read Ttems (11 Tools | Add New Page

= Er AP: Top Stories edit | % 7 Weather edit | %
* Goss Leaves Cl8; General Eved for Job no elties selected
* Pall_&mericans Rethink Yacation Plans
- Kennedy Family Adds Chapter With Patrick = Inside My Yahoo! =dit %

- 10 Soldiers Kiled Atghan Chopper Crash
© Mew Sutopsy Finds Fla. Teen W

- Ballbug
A 1S -led coaliion miitary tranzport helicopter crashed whils conducting combat bGa a]! t\TE major ‘:i’:ague
operations in esstern Atghanistan, kiling sll 10 soldiers on board, a US. miltary " asehal buzz i
ki icd Satur =~ stories from local news,
= ¥r Yahoo! News: Most Eny SPOKSSWOMAN 3G SEIUPESY. edit || ® national media, and blogs
in one steady stream
EJ Add to by Tahoo!

* Huncary vworkers get shock st bottom of rum barrel (Reuters)
* Itz hard out there for & virgin... (Reuters)

* Eamily Kicked Out of Buffet Restaurant (4P .
+ Calit. Women Has 14-Pound Preemie Baby (AF) b Entertainment & Arts

* Man With Prosthetic Lecs, Deaf ban Brawl (AP [» Internet & Technoloov

MyYahoo ®D v —/LA—/N—
s e sl o i~y FIL VD ERS

YAHOOY! FARECHASE (5t s Eerschass om)
JATHTHE, LV£L

(i Beokmark ¥ahoo! FareChase  Sawe to MuWeb Recommend EJf
Flight Results Results 1 - 20 of 301 for San Francisco, CA to Boston, MA (05/27 - 06/03) Lui-] D ‘ﬁ%i& % ‘/j{ b4 797 b4 79 é ﬁ-

5 (e} : h % A Y
Yahoo!FareChase D §& & 5

SPOMSOR RESULTS

» Change Your Search

Flights to Boston: Compare at Travelzoo
Save on flights to Boston at Travelzoo - Get great deals on flights to
Boston by comparing...

Refine Results: P FREE UPGRALI
. =
P iLa=ss from Compare Prices on Flights to Boston ’ %Luﬁ’) TC 6 ‘?
DEPARTURE Compare top travel sites at Booking Wiz, Don't waste time sg,
befare 9am £200 let us do itfor you...
ogg | wwwbookingwizcom
AVIS GET COUPON
$352
£277 Sorthy: Low price | Deparure time eturn times $PONSOR DEALS
Great Flight + Hotel deals for
$277 United ignt details Boston
292 | person 11:10p-11:01a*  1-stop SFO-FVD fa“ ””ah ahidt-ogs‘fdd 5;‘“*'
o your flight to Bosten and save
5277 2:00p-10:26p 1-stop PYD-SFO (GOt e
3pm - 9pm 282 o Book it now - Ernail - [bd winicheaptickets, com
united.corm Save with Flight + Hotel deals
Airports for Bastan
- Build your trip to Boston, find a
akland - oAk $282  United mignt detsii great deall Just Orbitz and Ga,
am FEnEEEs = §H9 perperson 11:40a-10:28p 1-stap SFO-MHT m wwwarbitz com
San Jose - 81C w 7:00p-12:22a* 1-stop pyDl-gF0
Eook it now - Email - [k
Bostan - BOS il <
cheaptickets.com do”aﬁm@ ‘
Manchestar - MHT o

c XV TR T 2y a VKRS, MESHED) Y —RADY R LFREDRLTD
More professional organizations reduce risks and demand fewer resources from airlines.

ALY —=FIE, AERISHID 7 NV—T b T REndEEICES LT LR,
ZHUFHICR WL E 5 12T Tl T, AEAMICLERFE,  KITOV 774 v —iE
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F. NI 7 4 v 7 ERESEROVFOERNLE/ S— N —DBITNER RETRANEL
BRA L TWDRBRERL TR, A XY —F OFHiiL, FareChase & Yahoo, Kayak.com
& AOL, SideStep & Amazon.com, DERIRKTF AT 4 TARHE & OUtlEKIH I BIRE > T
W5,  AZY—F A MI EEOREM R L TCERREKE I 22T 4 —
MO DIEFE#SG L TiTo7=, % LT, SideStep & Kayak.com (%, HEDHFIEELT B —
N DRDRERINE F v o _X— U BBAZ, BEAICRET DIEICHE Lz, UL,
BTHRERLRSTERTIERY, KEAZY—F Y1 ME, AELIN—F— $oa
METFIZT 7B AL TV D Eflkf L TEIRL TWDHD, #iaEatid, Forrester (2, A&
—FOEOMNI, FTT 4 v 7 BEHINREO, YA b A7 L= IR 2T T
<, LIGKE > TN D,

cURT =T Y UIR, K&Ega—I7RL—var e ROIDLD RVEAFEZEL
Risk-sharing paves the way to greater collaboration and a better understanding of ROL.

A B =TT, MESALOSINERD DO ThHIVUE, BHIRAR—V 7 74 —%
TR LTI S DR ZSLTRITIUTR B2 EZ > TV D, KBRS U@ L
Te A 2P —F X, MESHICKT 28ED IP 7 KU AZREE L, look-to-book 2%
L—AL, T7EAN—EDOREZBR ML, Tha7my 720 LHIRL, 8dd, —&
BHNOR—=Y 7 74 —DHRIZEET 21259, WEOVTI7A4 Y1244 515
FEE WEOY X7 pHEE—EET A2, A —FEL V774 v—naIy b
EERLTOVORELERTHEVIE, Ty vy =R Tu =375
RETH D,

c AZY—FII BEDIZF VT 4 —LTHRY =T —IZEINTT 4 —2 RO DHRETE

Metasearch firms base fees on customer quality and market share
AZYP—=FIL, WEEIZ, BESTHMFER R SHTREN2SEEL TV LD T, %
T, ETHARY T 4 v 7o) 2T TNV ERERTT D2 LT\, JFK i»
5 LON fTEDEVFR A T AHE ? ODREFMRBROFNS, ATADOHIZERENAT 7 —%
T 571259722 Bid, CHI=DAL T, bRV Ly Z/b—LEEM LT 03T
OMZERALTR DR L TV DBEILE D 12AH 5?2 A —FR¥T, “BELHE
X VIAAT, A X MBS T 2" b, “ZTOV T T4 ¥ —27M L TORVER
HEHEEVIAAT, Ty =7 —OINIEIRT 27 ITEEFEDOA v =V E2EFE LTS
DT, MAESFIT, WBESO VI, ~—FT 47 NP2y FOET, AFI—F
DAYy BT D1259,
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ALY —F ORRERY HFTIE
WHAT IT MEANS

ARZYP—F20 E(ERZLEFETD
METASEARCH 2.0: INDUSTRY CHANBGE IS GOOD

AP —FApFEN e ER L OlEE (assimilate) (ZXZ VST 5DT, TORIKY T,
WUZE AR L, A2 L B<HY T LT L ao—F R L — 1572459,
ZOHLWEREIZ, ROFEZERL WD

- FATHEE. REBERPOHADHENDTEA D
Travel agencies will get kicked out of search results.

ALY —FRENR—I 7 aX NEABLIBED TWDLE, M2tk L CTil%o
ANtz NI L TWDDT, AZY—FRET 77 F YNNI TT 4 v 7 2o T, B,
FHLMERBIE, VAT 4 7 OWITHHIL T (seal next to listings) . MiZEE kD FAliE
BORFEZ R L, I OB R DI AT 28R 92724595, LinL. KA
TA AMZETRIREDZ v 2 6% LInAZ Y —F LI T A UATHOm T ZFH L T
RNDT, FATHIEL, ZARICE L 2R IFRTIIRY, —FH T A2 P —FFEI +
YIA VAT D, EEERTHO, R ARy U0, B — B A DR
RO DHTEAS D,

AZYP—FIL, Ul EFeY 774 % —1C74 BV RATEHFITL T, FLWIRARKR

ZROTDIES D,

Metasearch will find a new source of revenue licensing UI innovations to suppliers.
—RTIE, ARERT Y FERZADLDN, 2—F— A F =T xA R (UD) DOHEFOM
Bpeyarzi@lT, A —FF N a—%, RTERFFHAALTHDS, L
L. il 8RRV, AR, Bl =00 (24 vll) 23, st OmorkiT
PA FTHEL TWDHOT, ATV 7— T 5 Ul OFE SN 7 L—7 20—,
LV, ZLT, AT 7T —/MTRT D A Z P —FREOZO, B LB E=RIUA
WRERVIFDHIEA D,  TRTDHIT, HEEOBRIRGEZ SHRT 2 /i o 2 7 ak
AaBAFE LT A 2 —F L, — HUEEPBICTHE 2B L T\ Rnbid —
D7 LA ¥ —iZEEIBODOH)H TS Amazoncom DL—H— LEa2— T7 /2T —D
FRFHREN D B P 2T, WHEOEHADRFFHEZ T 5725 9,
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- GDSIX, AFY—F FufF¥—rBNT57EA5,
A GDS will buy a metasearch provider.

“WELITHANTEPHRBRWR I, ELRIELA” ORSITESWTTEIL A,
GDS 1%, &2 TDOHEA TDOATT a/ A X —FED AT, LSRR a T o Mfits
%o, £ LT, GDS [THFETIHRWID, HENPY T T4 ¥ —2ROLETWDLHELH -
TW5, BEFOar7 o MEHEREL, FiLnar Ty b ZOFAEN LCC OEE LA
N NI DI, AL EREE LY, — ZOARERE — ThHLFEH-oTND,
725, GDS X, — %47, Sabre Holdings 74 L < % Cendant ® TDS — 73, Z DR
BTV DT 522, AZY—F Ta(X—2HNLTLEHITEAS, LaL,
FareChase, Kelkoo, SideStep, Kayak.com (3% D*[5: L 1372 5720y, {72 51, Yahoo 73
WHID 2 DEFA L, 580 O 2 AT ESZBRE LT L0567, > T, GDS 2EI
3% D% Mobissimo, DoHop.com, TripConnect %D 5 v B 7LV —v v )L Ry NU—
X TET VU RT D=V FNART LA Y=L D255,  GDS I, %4, &Oh
DIIZERAEDAZ Y —F ar T b e, WED ) =< Vg7 —=5 74— NIHAET 5%
. R ETEILEINTHDHOT, #EX, A T4 VIITHOT A7 7 LB
AMBELIZ7 4 —=FE LT, TNaZH0ABThb>TA Y 7 —351255,  fies
JINEREDOMD T 4 —% AZ P —FNREIHE LD &b, ZiUL, GDS Otz ET
7259,

DTW, 4/27/2006
3. Carlson Cos. To Take Control Of CWT, Which Will Buy Navigant

= HoR=—X H—)Yr Uar ) —FIN

Carlson Cos.7%, Carlson Wagonlit Travel (CWT) O~ a U7 — A —F v v 72 RHE
\Z7poTz, A2, Carlson Cos.’ 50%. Accor (AR TFARTNT =—2) 2 50%% Fox
AT LTV a3, Al Carlson Cos. 23 55% D~ a U7 4 —ZFTH T 5T/ -T2,

ZHEPHMT LT, CWT i, TQ3 Navigant & L T E YR AfEBH L T\ 5 Navigant International
DFEY OAZE —#K 16.50 ' THWERLSHF T, MfLIAEICELL,  HN=A ML &
& ($220m) DFIEZITEEDHT, $510m (5951&",) &72%,  Carlson Cos.Difi*}: CWT
AT AL, Accor DEFFHIKD One Equity Partnership (OEP) ~DF&EJE ($465m) (ZfFhE
LTEAELTND,  ZHUTED, CWTIE, Carlson Cos.7s 55%, OEP 73 45%\Z & U ATf
INbHFELRoT, (EOP (%, JPMorgan Chase & Co.D 7' T7 A X— |k =/ AT 41— T
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74 Jx—})

CWT IZ. TQ3 Navigant # BT 5 H T, JLKOHZETHIEZ 80 (5", (9,350 (M) & fEH
S AERG 23015, (CWT $16.5bn + Navigant $6.5bn) (A2 I 6,900 (&) & 72 % . American
Express ($18.8bn) Z#k\ 7z 5 R DIENRATEARIFATAICHE Y D, (BdfiEiE 2005 4
FEL 0 HH)

Hubert Joly, Carlson k7L <3 A2 hO#EH CEO (£ PAR) (%, Navigant EIY
#%b, ABKHSIINEE LTS THVRIT D255 1, LiE-oTWnb,  HE, IEAH
WHATAE b v 77 5 HEOTSH Y = 7 —I1% 25%IZ LNEL TV 7V, Joly 1E. Navigant B
WiE, CWT OH AL ~— X—= 2RO HIEIE NERE 2Nz TRUVT, £L T, M
ENZ OE PR ARBIEKICHES L TENRSEA S |, LiE-oT0D,

American Express f1:5% Charles Petruccelli (X, TCWT ® Navigant HIE, Z DR OREIE T
D|ZZRL TS, EE->TW5, LT, [American Express (%, BEIUZIZR/LD
SO E B A EHAET DD, RERAANEENPME LR DH LT
%1 &, [AfAY 2003 451C Rosenbluth International % UYL L7= 5|2 KN LT\ D, i
I%. [American Express |3, A V¥ —7RBEINDOLEMEZE L TRV 55TV D,

CWT |Z, 2N T, i@ 2 FF/IC Maritz 25T 7 O Z RI- LI-FHITkh 5, [ 1%
ILVBERICKTT D — LV ARIERBIRV N T Yy v a NI R B T/ D725 9 1,
L Joly BE-> T 5,

PhoCusWright, 4/28/2006
4. Social Technology Ushers In New Era Of Web

I—% )b T ) aP— Web FiRML A<

1990 4E4% > World Wide Web 1%, e-T~—ADOEH & Bt S w7~ BEIADZL
DYy 7 770 REESE, ZLT, Mo, X0EMHEREROFMZ 5Tk
ITETOF T4 VHEANE, W@t/ L TLEnm, LML, £ ¥—%
v M, BIEOFH LRI A->TWDS, RBETLHT 7/ avy—Eta—JKL
—var) =y MVEMMN, A X —Fy NOKRFET T ROav—rx B
—arDIANNERYOOH D,
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ik b ST, XA PO RN a—Y— =/ AXRY = R BRI 5T,
LT ey —%FHT4IC, av—yLb =% Xy NU—T %
TV R IFOMROERTH>TEYR A N 2—%E) FF5HETH D,
FATEALDO P OB LB 722, BEISH LY — v OE A ZBiA LT, Travel 2.0
—AITER DRI Web 2.0 N—V 3 —— ZEBAIHETWD,

RSS., 2=V —=NfET o3 T b aia=7 =DM, 77 v —%
72> —/L (off-the-browser tools) ., fFE AR v hCHRR (bots and gadgets) . & L
C. TripAdvisor @ Inside Pages ® 87 A D wiki TE 2 b, FITStHE, —»
N LT D, FERIT, REHIOBREICIEE TS,  ZHEOHLWT
7 a =N HRRIZT S, BEEDA L ET T a U ERKBIIEHT 2 HED
FEREXLOFENEHS>TND, HFEEZFRANLEZVFHMELZY LTWDH Rk
DFfATE L, BEEX v 7 L, X—=Y% 7 v 7 ~—27 LT, BHOME AR RHLE
ETATAZ A MZOWTOEERGFREEMT D, Web 2—HF—D 7 L—7D
—E UL, ITE O, I > TEHERERE A — A A LEFET S
ERAVRBIF DL R T D,

HE, FECELRLEETL Y-V vl Xy MUY OREIL, BINEIC, K
ERBEEZ R L CWAREE L72EHmaEe — 2L Commiciire s 7 M —
ey ahichsn, Vv $—=77—=E HED Web =7 AN T
ADALT v M EERHE AL ENHRORICSERT TR, £
LT, EDL=—77F a4 ALK (associations) [ZFHDWT, BEFD Web
OIFHRILEOF 06, B bEE LFREe B THEIIRD Y — 1%
H 2 720U 720, # L, Semantic Web @ Tim Berners-Lee D B 3 73 (3K
FERNZ) EBHL W2 513, 2SO EORA R EROMBLEE 1TV
T2INBFIRVIRNDN T ORRIREE ) 5B L T Dt 2 HEE /) 137% D el 5 72
A9, ZFLT, Tl Irattix. 474 UikfT — & Web B DO — &
DFRBEIELR DT DRI, Y — %0 Xy NT—T DOIE 0 A D FHiExE L
TREThD,

Semantic Web H#lt: 7 U —FRFM [T ¢ 7 17 (Wikipedia) ]

T 4 v « U7 (Semantic Web) i, W3COT 4 L« N—F—X=V —|Z L > T
ESNTC. U2 T XV OEWRER S Favie & T DERESY — VEEDOBIFEIT L - Torld
Wide WebDFlfEtEZ M E&® TRV 2 s b, EvrT 4 w7 - VxT7OHMIE, V=
TR=VOBE LW ITAIL, T — X OZHROMEITIN 2 TERWOBHEZ T2 % FiC
H5, BIfEDOWorld Wide WebiXEICHIML TR SN TV D,  HIMLIL, HEELT ¥ X b
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EFRREEDLEODT 4 —~y b THY., arTUYOERELEZDHLOTIHRY, =
kL, B~r 7 4 v7 « =71, XMLIZ X - TRl L723CEIZ, RDFPOWL & VT
BT TNz 5, DO, T—FOEREZFLBLIEZ I EOETLE®REEA(LL,
AL 2 —HIT LD BB RERONES T ~DT T a—FRrle s 720 LHIFF ST
Wb, kv T 4vZ - Ux7iE XML, XML Schema, RDF, RDF Schema, OWL7g & DFE
EB LY — VBN ORI TS,

DT, SBORBEDOLICERZTIHRE 350N TH 5,

T7x—7J /) I— Folksonomies:

HARR A T Fox ik, WS, A v T4 TS, RBEIN D 588750
BRIESNIMRELEOIEA D, REIZH S HIE, Y —Y%/V Xy hU—2 W
A NG HRAE T—FE2ENTH-OD, AEINTZZa—/L AHF
Z— RIFELTWARY,  Z0ofRbY, 2—%— aIa=F71—» Y—I%
IV Ry NU—=F2 T B A FOEVICA Y T—F%2B%T D00, RFEILSH
AR EED BT TWD, FEL, 50, i RF—U—RFTar7 kb
(2 v 7 LT, REOHIER Y Ykt S HEE 2 KM S %, folksonomies
EMETIIND 2T v FOSFIEEEY LT T,

22— =D v T EFIH L T 561, www.delicious.com & www.flickr.com @ 2
D72, 2O00YA Mk Travel 2.0 DEET LA Y=l 5 F 2 LA TS, Yahoo
(LI THIREN TV S HEE, ERIET S, Y=Yy Ty r<—7 <X
V¥ —® Delicio.us {%, =—H%—IZ Web V7 DavLrarD4—AFAXE
v T —%AREIc L, 22—V —n{E-72%—"TU— K% organizational contruct

(contract ?) IZEHI L TW%,  Flickr 1, == —OFHEIZHT L4 v 72k
T, BEOVRXIV A My =T —IZEMEO HEZ#EH LT3,

Yahoo!, Y —I ¥V Ty ~—2® [Del.icio.us] ZEIX

KYahoo!lZ, 20054F12H9H, Y —v vV T v ~v—7 H—ERXEERT DDelicio.us®
BIRL7=EHE LT, BHINEFEIIARH, deliciousid, =2—¥—Trv7r/~—7 (B
SUCAY) BEFTEHH—ER, TH+—2 Y I— (Folksonomy) &EFEINDHH T -
VAT LEBRALTEY, 2=V RO AT —HIIESNTC, Ty T ~— HEE
SIFONDDNFRHE,  KYahoo!ld, 200543 I HEHEILA Y — 1 A DFlickr (7 V v 71—)
ZEINLTEY ., deliciousHINE, 220HDRKERY—v v/ Ry NU—F2 7 P14 |
DT L%, Yahoo!lX, SNS&H—F ZHlEA L7cMy Web 2.0 X°, Yahoo! 360% E5f L
TED ., 51%IX. My WeblZdel.iciousD 7 A 7 7 Z B0 AN MEREN B9 5 HiAA, T
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721, M, delicious& My Webidhll &4 OfLEL & L CTHkE L. Yahoo!lZ. del.icio.us? B
RF—LxEPR—FLTYT Vo, ( http://www.sem-r.com/18/20051210075641.html )

Ko 7L, EROMBbO NI EEREL, F LT, Y= v 2o b
T — 7 ~EA SNARED, fATHE Y e AOEHE =L AL N ThE, 22—
— LB D IEROFFEICRE &K E 2 7= LT D,

FooAy T—2OEE Online data transformation:

T oAy T=EOEEDFHNL, IOFERENMITH L0, £O2—H—
MBS, O a=T 4 —NENTRET T Th Dwww.eurekster.com TR T
Bivd, ZoarT A MIEZIE, Burekster (X, Y —Y v /L Xy hT—27 D
MBT D URWRE ) Thd,  FhUL, FERRICE, av—Ty el e
V=X VIR D 2 SORIOZRFETH D,

Eurekster #5813, KV < Oax—V—03ET a7 &7 U v 73T 5DT,
REFEISEEDIZ DN T, V77 A SNTIT<, FEMIZIE, ZhUd. A% 7—
BDX X v THWHDHH0D, ZOFEINTATEEZHEHT 20— Y1 MM
ZONDENRHRD, FEHITOIMET Vo Tho,

%Ak Visualization
FRER 2 —HRICIZE; ) LTV D D23, Touchgraph/Google B =7 /v 7 5 U —T
&»H 5, ( www.touchgraph.com/TGGoogleBrowserhtml )  Z#Lid, #H¥D Web ¥
A MNEOEIERMAY 7 OBREWER (view) #HRETHENLD, URL A
HFZbhsn &, V— g, BERSnlY A FE, BRIz URL @ Google 5%
(ZEDWIERET 20 A b, 7T 7 4 INICERT D, Eb, TR,
INEDYA K ED Google DEERE AL AICILET 5, #HEOYA MEEY
2T MY 7T H, KOERAEEY 2T VRET Y X, Kartoo
( www.kartoo.com ) 72, Kartoo I%, BV 2 7 N eBEERELZIK L T<ND, £
LT, 22— =P EEORKRZY 774 T 540, BT LHZ v 7 ERELT
<Nhd,

ZIWEDOKRBEDOE Y 27 MUk 2D 1L, Y —v % v Fy hT—7 &
a—YP—NEZTH v T MRBROMEDEENZEEIYS, ITOSET
X, V= tp, 22—V —NEET DB OETEINIE D e,

TE¥ 216 R-3 (A% 1845 H 5 H) 19 TD ffhiks



INFED, VBN = v Ry NT—=F 7 TV r—ain, k
HIFIZBAFE S5 — 5T, BEHIAIZIE, F-ITSHE, ATHE ORI Ad o F 4 =
Ra2=T7 40— %Y BT RSB AR L, £ LT, Mkl U CTIREEDS R Rk 2 58T
BV —/VET, BIASFHEBRL TRLUENRD D,

ZOWMAL Web 1X, BLWHLWTZ Jav—E& Ry Rk -oTERINS,
BUEOFRREFI T, B OHR b BE 2853 Hik5n 7 m ' X LT 6
%, LT, T, 4L Travel 2.0 B3 & 2 ORI, 2 L BWR LT
UTWNF RV, ZBBMICAEEERLS T 7/ no—id, BEVRA N 2—0D%4E,
V= )v Ry NU—7 O R— b BUXZEDOE T NE D00 I EEERE
LD, =, T—LEKEHE D!

nytimes.com, 4/24/2006
5. Everyone’s An Editor As Wiki Fever Spreads To Shopping Sites

Wiki fEf DA 4 %A & ShopWkik.com 3. H BT

BETONER, FHFEOME — dud, Pl & bFErmEL AR LTS — %,
Wikipedia DA T A VFEFICE LTS, £ LT, Wikipedia %, HIIEFERT, &b
FEEIZ boled T4 YA ML TWD, A, www.Amazon.com & A>T A
K734 A =7 @ DoubleClick ZfE-7- NZA, FEHTANLLED N2 b= F =7
YT a— Ny MREXDBEOMEBZFTHRN L TENLDFEL IR L T D,

2 AN ® DoubleClick All%& H3BA%E L 7zwww.ShopWiki.com 1%, £t H D7 A MR AT,
Sl ARICY A M4 —T7" L,  Amazon (X, SHWDIC wiki A7 7 VT D BT A
NERET L, ARSHER 2 Bi%k L7z, (Amazon @ ProductWikis — Bldstib@ud — 1,
TRy NONR—=VDHAZw— LE2—ROTFIAELTWS,) WG d, i
HHFICHHLTH, A TA VOFENREZAALD, Ty b ERSESTERHKD EEZ
TN, BiE, RRELTWD EE ST AN, O NE N ca A e EEEX LY L
TV %, Wikipedia D FED BN > T\ 5D

Wiki 1. Wikipedia DEFIC LD L. [ F&FHN T, KEREC HHORDIC, =N
270 BIBRLZEZY ., S0 Toar Ty MERELEVTAEESHF LTV
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Web YA FDZ AT EFEIFITRD,  ZOAHENEL. NTAFEORICEITR- OFK
MHE-> TS, & Wikipedia 135> TV 5,  Web Db 5 — 5O TCORAE/ 2B A5
25E, wiki Ba v YA FTEHASATYH, 2<EITIFELZRY,  PBWIK,
JotSpot, WetPaint °, Z DA, W, A2, AT D wiki Z{EHLE 5 —E X %5
1L 7=,  www.CarsDirect.com % A4 5 Internet Brand Inc.i%. G, wiki 2 KIGIZELY
ANTZATIEHR Y A bwww.WikiTravel.com & www.World66.com %A L7,

ShopWiki ~DEERIE, Ziw. Ax 23, EEIC, —BRIEEE DT 2B IOV T
ENTANDTET TR, MARENZa X FEfREL TENDNEE D RN,
oL, A v F—Fy MREEN, A N—AXR—=2DH P HFTIC wiki &/ 3TV T
WHDT, vav 7 A MIH wiki ZHME LR E B X THAREGFE T2,

Wikipedia 1%, #FEENENWLZE /D, A v 72X KB EZFEKLTWD,
ShopWiki & Amazon @ wiki b7 & b, FROTIEZERH LTS, ZOE
23, Amazon X°ZDMDT = v BT YA MIa—HF =038 H LT\ AKPE
DU E2—FDOTx L nb, BoELZ 2Rk L T,

ShopWiki @ CEO “C DoubleClick 7t CEO ® Kevin P. Ryan {%, [Z#ZEDH A M,
BOERRDLE—N~ U ONGTE NI TND |, EEoTW5D, fIE, Twiki
1%, TIEEERE AR IZE 2 22T U W 2 W EE AL 3 2N TR~ 5] an< o,
SERICEBRITRITNIZR LRV E§E-TWD, N THEBITHL LS
ZDNEBIZ, BE, (A==, FEFEORMIAHEE ZHET D54 T ADED
SleaAy NEFEZADFELY, FaITFI2V, MRIZ [Fy 7 VS OETD
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