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1. Exploiting Small Firm’s Focused Travel Tech
Needs
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The Travel Industry Foolishly Ignores Small Accounts
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Small accounts don’t have Lilliputian budgets.
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Its managers wear too many hats to focus much on technology.
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...except for Web booking, which is very popular.
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Travel Tech Isn’t Designed Or Priced For Small Firms’ Needs
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Small accounts use TMC’s and the Web but not corporate booking engines.
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They use other travel technologies but spend carefully.
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Small-Account Tech Winners Must Deliver Targeted Value
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Web marketmakers will become the kingmakers of small-business travel.
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Dollars will be allocated to communications, not applications.
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2 . Orbitz for Business Accepts UATP Credit Card
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3. Southwest Posts 48" Consecutive Profit
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4. Sabre Announces Dividend, Aims To Restore
Confidence
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5. JetBlue Continues To Soar, And Grow
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6. Commerce Dept. Asks For Board Applications
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7. CO Ticket Offices Add Service Charge
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8. CO’s Web Fares Available To Amexco Clients
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9. Agency Suit Is Out....But Not Down
Iy ¥aryBy PIFRAIT. BIRRREEE ?

HFHEF X NYC DJigfT4L Power Travel International MEMICEFFIAZIRIT=, Ll
HFITFEOT T, 22 v a by MEARC ZBROMERTTED (good-faith obligation)
BROBRWD D5 LIiT>Z VBTV D, =3Iy ia rO3AWE ARC K DRE B
BRISTEC 7= D & K [E HOT £ K TR X 0 Robert Sweet |33k =T\ 5,

TD bR 6 i 27



LorLayya i/ 2L, Sy U708 ALTED, M/hOESWRIRY 72 <
ErltiEo3 2 eaBxbL, REICHEZDXA—VITIFEADENTHD E LT, Fax
B2, FIRRICHIER Y A — T OB (theory of damages) % 2k L, JR5 Power Travel
1220 ALLINO B FFAOHEE 5.2 T\ %,

Power Travel &3 AlL, ARC EMZIZF v VT Bd_N—2aI vy a2 E8riciiks &
LI EPNTE LT, HATHOIRELA RIS 2 12072 < & b iiE & 5 Frpims 23
HoOTLMDRELE T Ll FFRDOMHE T 2V EENH L Z L 2R L TN D,

AV —DA ya sy MIXT HFFRIT. 2 OMISHEFERERITER 10 K==2—
Z\ZH - ZBAER ST O Salah 7 — ARV ICHLE L,

DTW 4/30/2003

10. Naked Truth: Nude Recreation Expands
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11. Spirit To Continue NWA Pricing Fight
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12. It’s Apparent: Opportunities in Slow Adoption
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